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PARTNER BRANDS

g Ny WpBrtnered with some of the most popular and well -respected brands in the world to offer personal care

collections that inspire confidence and spark excitement, elevating the experience to one that istruly memorable .
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HOUSE BRANDS

Our high -quality products have been found in the most prestigious hotels, spas, resorts, and private residences.
Explore our exclusive collections all created with an emphasis on innovation from nature and a commitment to

combining health, beauty, and well -being in every offering.
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Aspinalof London is the quintessential English luxury lifestyle brand
offering designer luxury leather accessories for ladies and gentlemen.

ASPINAL Aspinalof London is founded on the fundamental premise of offering

LONDON our customers the most beautiful, elegant and refined designs of
superior qualityto enjoy for a lifetime.

Each piece is created by our amazing talented team of designers, head:

by our Creative Director Maripgkalo Each piece is handmade by
genuine leather craftsmen and women, to bring to you a touch of luxury.

The collection encapsulates the elegance and opul&spmaf from
the design through to the essentidd@sledEnglish Fig fragrance, a
refreshing yet comforting scent of fig and citrus, bringing beauty and

splendouto your hotel room.
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FERRAGAMO

The epitome of Italian luxury, Salvatore Ferragamois highly revered for producing
handmadeand covetabledesignergoods Alwaysunigue and exclusivewith a perfect
blend of style, creativity,andinnovationenrichedby the quality and craftsmanshipf the
'Made in Italy' tradition, SalvatoreC S NINJ Zptodtethave long been endorsedby
celebritiesandfeaturedin prestigiousfashionmagazinescrosshe globe

With its beauty and traditions, Tuscanyhas always been a source of inspiration for
Salvatore Ferragamo Inspired by this Italian Eden, Ferragamointroduced a luxury
perfume anthologydevotedto it, a collectionof olfactory poemsto celebrateits unique
blend of authenticity and elegance Bianco Di Carraraand Convivig two of the fine
fragrancesin the TuscanSoulQuintessentialCollection,are now availablefor the luxury
hotel market

All the plasticsusedto producethe SalvatoreFerragamoamenity bottles and capsare
100%recycledplasticsand 100%recyclable

*We have exclusivity to sell Salvatore Ferragamo in the UK, Ireland and Switzerland, we cannot sell in Portuc
Italy and Spain. The rest of mainland Europe will be approved by brand on a case by case bas
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GRAFF

For over half a century, the House of Graff has
represented the rarest gemstones. Generations of
the Graff family have employed their expertise and
experience, personally selecting every stone gnd
uniquely among diamond housegresiding over
every step of its journey.

DN} F¥FQa FANBRG SOSNJI f dzE dzN
refined interpretation of the exquisite baguette
diamond cut. Inspired by the enchanting gardens of a
South African retreat, Graff infuses its amenities with
the radiant essence of Ca@zaraoranges, creating a
refreshing and indulgent sensory experience.
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ABHATI

SUISSE

FUTURE FORWARD BEAUTY FOR HOTELS & SPAS

Born from ancient Indian rituals and perfected by Swissscience, ABHATI
Suissaleliversluxury wellnessamenitiesthat turn a hotel stayinto a mindful

seltcareritual. We are more than beauty, we are beauty with purpose A

certified B-Corp, womanfounded and family-run, our highperformance,
plant-poweredformulasare vegan cruelty-free, and madein Switzerlandwith

rare high-altitude botanicals

Every ABHATIproduct tells a story of heritage, science,and sustainability
Guestsleave feel nurtured, inspired, and part of something bigger With
sustainablepackagingand spaquality performance, ABHATISuisseelevates
everytouchpointof your guestexperience
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COCHINE

Launched in 201@ ochinds a luxury fragrance house that captures
the scents and romance of the tropigsising the finest essential oils
and unique ingredients.

Their principle is to create elegantly designed, perfectly scented Eau de
Parfum for the skin, and professionally crafted fragrance oils for the
home.

24
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bestselling scents, Water Hyacinth & Lime Blosgarbeautifully N | fcocume| 8 COCHINE | [cocine | |cochine T
fresh and invigorating fragrance, reminiscent of lazy afternoons on the | o commonns | | sionncn soovianon |
banks of the Saigon River. S R B B :~:.
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KORRES

KORRES is a Greek skincare brand, born out of :
lUKSYaQ 2fRSa0 K2YS2LI UKAO - cuey oo Sy e A
Founded by Greek Pharmacist Geokgeresthat . _ - T = . Egses
believes in the innate potency of natural ingredients N 4 P e

and chemical engineer Lekarresthat believes

that nature is the inspiration for scientific discovery.

Today KORRES takes Greek herbs around the world
through more than 400 natural products, with

ON} YR LINBASYOS Ay on YI NS
effective plantpowered formulas that capture the
beauty of Greece in harmony with nature.

The new GREEK CULTURE hotelier collection is

inspired by the basil lemon fragrano&t and Greek g > TS
tradition are perfectly combined to create the new = . .
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white KORRES bottles for hotels, using earthy tones o .
as differentiating details. | — S
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Starting out as therapists in the early 1970s, our founders,
Geraldine Howard and Sue Beechey experienced first -hand
the powerfully positive effects of essential oils on our physical
and emotional wellbeing, it began a love affair with
aromatherapy. Born in 1985, with a small range of therapeutic
grade products and treatments, Aromatherapy Associates

continue to share the wonders and benefits of essential oils

with a range of award -winning products and transformative

treatments that can be found all over the world.

Made from 100% essential oils, Aromatherapy Associates
fragrance opens with an accord of delicate, sweet lavender,
followed by a heart of herbal lavandin and beautifully

fragrant ho wood adding sweet, slightly floral and woody

tones with exotic rich ylang ylang to close.
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The Skin Essentialshotel amenity line is set apart by its
modern, eyecatching design and quality ¢ a small

indulgencefor both travellerandhotel owner alike.

Enrichedwith VitaminE,it providesa fully beneficialskinand
hair experience!Scentedwith a muskypowder aroma,along
with notes of apple, amber and jasmine, Skin Essentials
promiseto refreshyour body and soul! Gentlecompositions

without parabensor isothializonones



LEMONGRASS

Lemongrasteaturesaninvigoratingunisex
fragrance pringinga sensatiorof spicyclove
intertwined with the citrus scentof lemongrassThe
fresharomawill enlightenyour sensesnakingyou
feelrefreshedandreadyfor the day.

Lemongrasw/asspeciallyformulated to awaken
andrefresh,whilstthe simple
designcomplimentsboth contemporaryand
traditional surroundings.

LEMONGRASS

ICORATING
Al & BODY WASH
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Pure by Gloss offers a unique blend of modern design
& quality ingredients. Developed in Switzerland, this
clean lemon fragrance is timeless, sparkling and fresh.
Comprised of essential oils, minerals & marine active
ingredients, these products will help detox and restore
your s k i youihdul radiance.
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Cregtures 'k

Natural Children Toiletries for your Wild Little One

World of Creatures is a boutique famriyn brand based in the UK,
founded by Marike; a mum who wanted safe, natural products for ((
KSNJ ol 608 Qa &aSyaaA i Agieningrange/istioved?

by families around the world.

@/ 100% natural ingredients S:i%u\f |
Ethically sourced e

d No phthalates, sulfates, preservatives, or synthetic additives |

d Suitable for children & adults |

d Recyclable FSC packaging
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NOTES

GILCHRIST & SOAMES®

EST. LONDON, ENGLAND

Celebrating 50 years of experience in 2025, Gilchrist & Soames originated as a fragrance company in

London, introducing luxury bath products across the UK for the discerning traveller and the elegant country
house hotels they visited. Today, as atime -honoured luxury lifestyle brand, Gilchrist & Soames pays homage
to its British heritage through its collections and fulfils its values of quality craftsmanship to deliver an

exceptional experience.

We, at Gilchrist & Soames, pair tradition with innovation in our own manufacturing facilities and apply our
enduring passion for excellence in every product we create.

Sustainability is at our core and our products are always good for skin and earth.

Gilchrist & Soames Collections

Each collection is designed to reflect a sense of place and takes you on a journey to evoke special memories,
emotions, stories and experiences. Sense of place defines how people view, interpret and interact with their
world, and our collections are designed to bring that memory or experience back to life.



GILCHRIST & SOAMES®

Est LONDON, ENGLAND

LONDON COLLECTION"

Sophistication and style are inspired by the strong

architecture of major cities in the world. The London
Collection encapsulates a complete package of understated
elegance; crisp, clean and tailored to fit the needs of today's

genteel traveller.

=79 (e

Antioxidant -rich botanicals of red tea, soy, ginkgo biloba,
grape seed and milk thistle, renowned for their beneficial
attributes, combine in a dynamic blend to restore

and revive.

The fragrance utilises top notes of fresh mandarin with a

heart of exotic gardenia and mysterious, rich, musky amber
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GUILD

+ PEPPER

The concept was to create a brand that aligns with the millennial search
for authenticity in every day experiences. Five years later we see that a
generational trend has become a lifestyle.

With mass exposure to technology and social media, Guild+Pepper
takes you back to living in the moment, ensuring you are your authentic
self.

These are the people we pass on the street who are hip without an air of
trying too hard. Their lifestyle has been a contributor to the movement
toward unique local experiences in everyday life and in travel.

The warm oak fragrance is balanced by fresh hints of bergamot and
Moroccan grapefruit, mixed with aromatic and spicy coriander and
accompanied by a trail of sensual oud and cedarwood for a distinctly
contemporary fragrance.
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ALCHEMY ZEST"

EMBRACE NATURE'S ZEST FOR LIFE

Born from the fusion of ancient alchemy and modern
vitality, Alchemy Zest redefines hotel amenities as
moments of self-ritual. Our minimalist monochrome
design invites guests to pause and reconnect,
elevating the ordinary into the extraordinary.

Infused with a signature scent that blends the radiant
uplift of sweet orange with the calming clarity of
eucalyptus, each product refreshes the body, clears
the mind, and lifts the spiritd perfect for both morning
awakenings and evening wind-downs.
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vitality, and the zest that fuels every new day.

Designed for the modern  -day guest who appreciates
the joy of travel, Citric embodies a fresh burst of

energy, awakening the senses and infusing every
moment with a sense of possibility.

> d, A di@paynae opens with bright, zesty citrus notes,
complemented by cool mint and juicy apple for an
energising lift. Soft floral elements like jasmine and
peach blossom add a light, airy sweetness, while
subtle hints of soft musk and blonde woods provide a
warm, grounding finish
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BeeKind.

To create a meaningful bath and body care lifestyle
brand with a vibrant, vivid style and a strong sense of eco -
awareness, we looked no further than the bee.

Bees are bold, productive, and exciting with a powerful b
community spirit. Honey bees, bumble bees, wild bees i ! |
they remind us not only to stay focused, but to share the
delights of life with others around us. BeeKind ® started as
a brand, but has become a driving philosophy.

To thank Honey Bees for their happy vibe and hard work,
it was only right to donate a portion of BeeKind ® profits to
support the busy bees vitally important cross  -pollination
achievements.

7% <
Feel good, do good. "" RN
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Naturally KIND™ Formulation

Sometimes there is nothing better thanénothing.

ZERO% is a clean ingredient bath and body brand, designed and
formulated with ingredients that emphasize purification and hydration.

ZERO% products contains Vitamin E, Panthenol, plant  -derived USP glycerin
and natural conditioning agents from honey and the brassica plant.

Zero sulphates, zero parabens, zero phthalates, zero artificial colours and
zero animal testing & Naturally KIND ™ Formulations.

Good for you. Good for the environment.
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LONDON, ENGLANY

ENGLISH SPA’

Indulge in simple luxuries and encourage the
incomparable feelings of possessing no care

the world.

The English Spa Collection infuses
refinement and purity in an immaculate

blend of English botanicals used at the turn

of the century. Natural oatmeal, aloe,
lemongrass and sea kelp invoke remedies that
are both classic and timeless.
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spa
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Escape to your own personal spa,
with a fresh, clean fragrance and
restorative marine extracts to soothe,
relax, and cleanse. Spa therapy
brings the restorative energy of the

sea to skin and hair.
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ESSENTIEL ELEMENTS

Est. San Francisco

Founded in San Francisco in 1989 Essentiel Elements
offered a complete range of therapeutic spa products
that contain only the highest grade essential oils, with
no mineral oils, no dyes, and no synthetic fragrances,
creating a pure and coveted product that nourishes the
EOEawbi POl wEPEOI OPOT wUT T wU
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Essentiel Elements provides an apothecary experience
with therapeutic and aromatic spa grade treatments for
your skin's wellbeing journey. Products are crafted with
pure rosemary essential oil, providing a herbal aroma,
infused with therapeutic peppermint and spearmint to
stimulate the senses and rejuvenate your soul. e




essentiel elements’

BATHE

Energisgyour guestroomswith the EssentieElementsBATHE
collection.BATHEvokesa modernapothecarywhile
providinggraphicpunchand adynamiccolour palette. And,
that's all before your guestsevenopenthe bottle. We
collaboratedwith masterperfumersto capturethe
collection'sdistinctivespirit andessence.

Therevitalisingfresh nerolifragrancewill keepguestscoming
backfor more,while highperformanceantioxidantsare
expertlyblendedto rejuvenateand nourish.
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ALKAIOS.

Inspired by Ancient Greece, Alkaios represents resilience
and renewal just like the enduring dandelion, a symbol of
strength and perseverance. Designed for modern
hospitality, this amenity collection balances guest comfort,
sustainability, and everyday convenience.

With hydrating glycerin to care for hair and skin, Alkaios
ensures a refreshing experience for guests. Its fragrance
combines citrus, herbal, and soft woody notes to create a
clean, uplifting scent that feels both calming and
energising

Strong in purpose. Simple in desi@iaped for smart
stays.
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X
HACKETT

LONDON

Hackett is rooted in the enduring elegance of early
20th -century British style. From these origins emerged a
brand inspired by heritage, shaped by a distinct sense of

sophistication, and dedicated to helping men look
HA E KDOE TR effortlessly polished, from city streets to grand adventures.

Hackett stands at the intersection of British heritage,

modern refinement, and timeless menswear principles.
Over the years, the brand has matured into an emblem of

NIGHTWALK | refined style. It champions an elevated yet effortless

approach to sophistication.
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MONEGAL

Five generations, more than 100 years of history, and a family

legacy that awakens the five senses. Monegal Perfumes was

born from the passion of Ramén Monegal , master perfumer
and perfume academician, whose talent and vision have

transformed perfumery into a true olfactory art.

After decades of international experience, Ramén Monegal
Creates signature fragrances that combine tradition,

innovation, and Mediterranean soul, handcrafted from the
selection of essential oils to the final packaging. Each
fragrance is unique, with its own personality, evoking

memories, emotions, and sensations.
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FUGRZZI

FUGAZZI was born from a fascination with ancient oils,
rituals, and myths  Vincluding the legend of Cleopatra
winning power through the simple act of smelling
unforgettable. Every fragrance is created to transform
moments into memories: unexpected, bold, and

impossible to ignore.

Founded in Amsterdam in 2018, FUGAZZI embodies an

avant -garde philosophy that challenges what modern

luxury should feel like. The brand embraces illusion Vthe
name itself a nod to the idea of things not being what

they seem Vand uses it as a creative provocation.






